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Development Goals 
(SDGs), the Paris 
Climate Agreement, 
and relevant national 
and regional 
frameworks. 

Climate Agreement, and relevant national and regional 
frameworks, we have identified seven environmental 
and social issues that we must prioritize, based on 
both societal expectations and affinity with MUFG's 
business areas. Each business group has incorporated 
these priority issues into its strategies and is currently 
promoting concrete initiatives towards their 
resolution. 
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sustainable finance. The Office seeks solutions to 
medium-to-long-term environmental and social issues 
faced by our customers and provides them with 
information and functionality, thereby supporting 
their transition to enhanced energy efficiency and 
facilitating innovation that employs clean energy 
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An increasing number of customers, including large 
companies and 
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