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¸ Key points of FY 2006 results
¸ FY 2006 Summary (P/L)
¸ FY 2006 Summary (B/S)
¸ Deposit and lending rates
¸ Outline of results by business segments 
¸ Retail
¸ Corporate  
¸ Trust Assets
¸ Capital
¸ FY2007 earnings/dividend forecasts

¸ Financial targets

¸ Building an optimal business 
portfolio

¸ Key points of medium-term business 
plan

¸ Growth strategy  
(1) Strengthen sales aimed at overall 

customer assets�zCapital�zTrust Assegy  
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Strengths of MUFG

Strong customer 
base

Approx. 40 million
retail accounts

Approx. 400,000 
domestic corporate 

customers

Broad global 
network

873 domestic retail 
branches*1

388 domestic corporate 
branches*1

429 overseas offices*1
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Growth strategy (3)   Internet strategy
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68

15

MUFG Mizuho SMBC
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8

MUFG Mizuho SMBC
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Outline of Shareholder Benefit Program (MUFG Shareholder Club)

¸ Record date: September 30 of each year (September 30, 2007 will be the 
first record date)

¸ Eligible shareholders: Shareholders recorded in the shareholders registry as 
of the record date and holding 100 shares or more of MUFG common stock*1

¸ Summary of benefits for individual shareholders (planned)*1

• Holders of 100-500 shares, Benefit 1). in the list below

• Holders of 500-1000 shares, One of Benefits 1). to 6). in the list below

• Holders of more than 1,000 shares, Two of Benefits 1). to 6). in the list below (same or different 
benefits)

*1 Based on number of shares held following the share (1000 shares for 1 share) split planned for September 30, 2007.




